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Que.l  What do you under stared by marketing? Explain its nature and scope.
for.ku Ir vkidk D;k vitkik; g\ bldh idfr rFk {k= dh 0;k[;k dhft,A
Que.2  Explain the traditional and modern marketing concept.
lkgkagkxr rik vi/kfud foi.ku BdYiuk dh 0;k[;k dife,A
Que.3  What is consumer behaviour? Explain its significance.
miHkkDrk 0;o0gkj D;k g\ bld egRo dh 0;k[;k dift,A
Que.4 What do you understand by marketing segmentation? Explain its concept.
fagurs fawre € smust @ amerm @\ bldh BdYiuk dh 05k[ ;k dhfe,A
Que.5 What do you mean by product? Explain the theory of product.
Sdre | gt 1 e 2\ mRikn fl/nkr dh 0;k[;k dift,A
Que.6 What is product life cycle? Explain its objectives.
mRikn thou pd D;k g\ sH® IIITAT B ARAT BIfAY |
Que.7 Define distribution channels. Physical distribution and its types.
forj.k puYl Hkfrd forj.k rFk bld ndkjk dh 0;k[;k dnfte,A
Que.8 What do you understand by retailer and wholesaler. Explain.
Qvdj fodirk rFkk Fkkd fodirk B vki D;k Be>r g\ 0;k[;k dift,A
Que.9 Define salesman and its various function.
fodirk rrkk bld dk;k dk o.ku dhft,A

Que.10 What is sales promotion? Explain the methods of promotion.



fod;; 1pky D;k g\ 1pkj dh fof/k;k dk o.ku dhift,A



